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ABSTRACT 

My thesis focuses on understanding the ways in which single-frame editorial cartoon 

images depicting older adults and sex are used online. Cartoons draw upon social stereotypes and 

reflect societal attitudes toward aging. The importance of sexuality across the lifespan is evident; 

however, people often direct ageist stigma at sexual activity in older adulthood. My study 

explores the use of single-frame editorial cartoons to further social, political, and capitalistic 

agendas. The location of these editorial cartoons on the internet indicates how the sexuality of 

older adults is used as a digital marketing strategy. I used the Google Lens search engine to 

conduct reverse image lookups (RIL) of cartoons to see where they are being published online. I 

recorded data on 32 single-cel cartoons about “old people and sex” that were previously 

collected for paper “‘Shout Dirty to Me’: A Discourse Analysis of Single-Cel Cartoons about 

Menopause, Erectile Dysfunction, and Old People and Sex” (Simonds and Pope, in progress). 

This thesis is guided by the theory of ageism, the encoding/decoding model of communication, 

and feminist intersectional theory. I explore these frameworks and how ageist messages are 

interpreted in a social context. Editorial cartoons, if wielded responsibility, could in fact help 

challenge stigmas that oppress older populations I used this data to explore the social and 

commercial implications of cartoon use on the sexuality of older adults. I hope this research will 

help provide a better understanding of the extent of ageist content online.  
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1 BUYING INTO THE DIRTY JOKE 

1 INTRODUCTION  

The purpose of my study is to explore the use of single-frame cartoons about old people 

and sex on the internet. In my thesis, I address the research questions: Where are the editorial 

cartoon images being reused on the internet, and what do these juxtapositions show about 

ageism, aging, and sexuality?  

Online marketing toward adults 50+ tends to target major life events and focus on the 

societal attitudes and opinions relating to them (Pew Research Center, 2021; Barbaccia et al., 

2022). Exposure to marketing schemes involving age-related experiences may reinforce ageist 

stereotypes. A 2021 AARP survey found that 47 percent of the survey takers believe 

advertisements directed toward older adults reinforce outdated stereotypes (Bennett, 2010; 

Dychtwald, 2021). Stereotypes, particularly those that are self-relevant, can have a significant 

influence on the physical and cognitive well-being of older adults (Bennett and Gaines, 2010).  

I used feminist intersectional theory to explore the use of pervasive stereotypes in 

editorial cartoons and the interesting juxtapositions that I discovered with reverse image lookups 

(RILs). The RILs were used to analyze where cartoon images depicting older adults and sex 

appear on the internet. The extent of the visibility of these images online reflects how casually 

ageist cultural representations proliferate in online culture. I am interested in how the cartoons 

are being used to further social, political, and capitalistic agendas. I hope this study will 

contribute to the discourse surrounding age-targeted advertising and fill in the gaps around the 

use of age-related sexual stereotypes in mass media.  

Editorial cartoons about menopause, erectile dysfunction, and old people and sex were 

collected for another paper, “‘Shout Dirty to Me’: A Discourse Analysis of Single-Cel Cartoons 

about Menopause, Erectile Dysfunction, and Old People Having Sex (Simonds and Pope, in 
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progress). That paper examines stereotypes about aging, gender, sexuality, and death in single-

cel cartoons. While collecting data for that project, I became interested in the online presence of 

these images. This interest led to a broader investigation of how these often-crass cartoon images 

are distributed online and what the discourse is about them.   

Negative depictions of age are abundant in the media, and an individual can experience 

both psychological and physiological effects from exposure (Polanski, 2014; Nimrod and 

Berdychevsky, 2018). In a study using a 1.1 billion-word media database, researchers found 

negative descriptions of older adults six times more than positive ones (Ng, 2021). Oppressive 

messages can impact self-perception, self-esteem, and body image (Ylänne, 2015). Positive 

perceptions of aging tend to encourage preventative health behaviors among older adults such as 

maintaining a balanced diet and participating in regular exercise (Levy and Myers, 2004).   

Older adulthood or old age is often associated with physical and social repercussions 

(Cornwell et al. 2008). There are many widely held assumptions and stereotypes about sexual 

activity among older adults (Ylänne, 2015; Zhang, 2006).  However, older adults may maintain 

sexual interest, and many continue to participate in sexual activity later in life. According to 

many researchers, sexual expression is an important factor in overall life satisfaction and well-

being (Træen and Villar, 2020; Wylie et al., 2013).  

Reverse image lookup (RIL) technology helps researchers identify who uses images and 

the purposes behind the use. Reilly and Thompson found digital libraries such as Google Lens to 

be a practical tool for data assessment (2016). The data collected through a reverse search can 

provide insight into the image’s continued use online. In a paper titled, “Where Do Images of Art 

Go Once They Go Online?” Kirton and Terras (2013) found that, “subject matter and theme 

provide a core motivation for an image's reuse on the Internet”.   
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The reverse search method can be used to determine the original source location of the 

image. The software analyzes the submitted frame and then compares that image with a large 

database of images. Google images (Google, 2017) as well as other large-scale databases such as 

TinEye (TinEye, 2017) and Microsoft PhotoDNA (Microsoft, 2017) can be used to identify 

similar images to the one searched. This relatively new and innovative software makes it 

possible to search 10,000 images in under an hour. Reverse image searching has been utilized in 

the past to retrieve almost identical images to the image searched.  

Google, like most other large search engines, uses a search algorithm to rank content and 

optimize search results. Algorithms use personalized information such as a users’ interest in a 

particular subject and impact the order of content being viewed. This exposes the consumer to 

results the algorithm decides which websites are the most “appealing” or “relevant”. Targeted 

advertisements use data from internet search histories to construct a user profile. Marketers can 

reach customers by targeting users’ locations, hobbies, and interests. Algorithms may also cater 

content to individuals based on their reported or presumed ages (Revilgo and Agosti, 2022; 

Kotras, 2020).  

Social media may help offset weakening social ties that come with age (Cornwell et 

al., 2008). The COVID-19 pandemic compelled greater media use by older adults, as the internet 

increasingly became a primary means of communication (Sixsmith et al. 2022). According to a 

PEW research survey of U.S. adults, 73% of participants aged 50-64 and 45% of participants 

older than 65 said they use at least one social media site (Pew Reasearch Center, 2021).  

The ”old people and sex” cartoon publication dates in my study range from 1988 to 2022. 

The 32 cartoons about older adults and sex were illustrated by 12 known cartoonists; 17 artists 

could not be identified. I found demographic information on nine of the identifiable artists. All 
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the artists appear to be white, male, within an age range of 56-69; and three are reported to be 

deceased. The 32 searched cartoons about sex and aging generated 1,395 links ranging from 1 to 

240 results per cartoon.  

Previous studies have explored aging stereotypes in traditional media, yet there remains a 

lack of understanding regarding their presence and impact in digital spaces. Through a feminist 

intersectional approach and utilization of reverse image lookup (RIL) methods, this research will 

uncover juxtapositions and pervasive stereotypes perpetuated by these cartoons and internet 

users.   
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2 LITERATURE REVIEW 

2.1 Stereotypes about Sex and Aging 

Stereotypes can be internalized and compounded from childhood and into older 

adulthood. Younger individuals often use stereotypes to distance themselves from the aging 

process and older adults. These stereotypes likely have a “short-term benefit” since young 

people’s preconceived notions about aging directed at others may eventually be directed at 

themselves (Levy and Banaji, 2002). Stereotypes held in early life that are considered negative 

may predict worse health later in life. Accepting negative stereotypes was found to be a better 

predictor of health outcomes than health outcomes being a predictor of accepting negative 

stereotypes (Levy, 2009).  

Despite prevalent stereotypes portraying older adults as asexual or as having diminished 

interest in sexual expression, research highlights the importance of sexual expression as a 

potentially rewarding aspect of both physical and mental well-being (Wylie et al., 2013). Salient 

stereotypes likely reflect widespread views about older adults and sex (Nimrod and 

Berdychevsky, 2018). The perception of older adults as lacking sexual desire or engagement is 

widely pervasive and these deeply ingrained stereotypes may result in consequences for 

individuals in this age group. Galit Nimrod and Liza Berdychevsky (2018) and Kevan Wylie et 

al. (2013) both emphasize the prevalence of these stereotypes, which is indicative of a societal 

narrative that dismisses the importance of sexual expression in later life.   

Exposure to negative stereotypes about sex and sexuality can have adverse effects on the 

willingness and ability of older adults to express their sexuality throughout the lifespan (Nimrod 

and Berdychevsky, 2018). Recognizing an older adult’s ability and desire to participate in sexual 

activity may aid in challenging these stereotypes.   
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The literature on sex and sexuality consistently reports a societal hesitancy and avoidance 

of young adults when it comes to addressing the sexuality of aging/old people, as noted by Bente 

Træen & Feliciano Villar (2020). This social stigma has contributed to a lack of comprehensive 

sex education, leaving many individuals, especially those in marginalized groups, uninformed 

about these crucial aspects of human life. The gap in knowledge becomes particularly 

pronounced when considering sexuality across the life course. Physical changes associated with 

aging can significantly impact "sexual functioning” and desire among older adults (Træen and 

Villar, 2020). Some changes associated with aging such as changes in sexual response and 

hormonal levels can contribute to a decline in sexual activity for older adults (Træen and Villar, 

2020 ;Wylie et al., 2013). But older adults are not a homogeneous group, and sex is more than 

body parts “functioning.” Individuals' experiences with sexuality later in life are diverse. 

Research indicates that levels of intimacy and engagement in sexual activity vary widely among 

older individuals (Levy, 2009, Wylie et al., 2013).   

  

2.2 The Sex Lives of Older Adults: Reframed by the Internet  

The internet allows for easy and open access to sexual content. There is an increased 

opportunity for sexual connection, communication, and commercial activity. It also brings about 

a greater variety of platforms to engage people in sexual activity such as purchasing products, 

pornography, sexual literature, and cybersex (Döring, 2012). There is also a wide array of sexual 

health information available online. However, sexual health information found online can be 

incorrect and misleading (Fung et al. 2020).  

In the digital age, the sex lives of older adults are evolving. Aging is often depicted in the 

media as a process of increasing disability and diminishing sexuality. However, the internet also 
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provides a medium through which older adults can explore information about sexual expression 

in ways that were previously inaccessible.  

Michael Lichtenstein et al. (2003), conducted a sentence completion exercise 

with middle-school students using prompts such as: “Old is...” and “When I am Old, I...,”. The 

students' responses were used to identify characteristics they associate with aging. 

Students identified physical changes of age such as wrinkles (21.1%) and having grey hair or 

being bald (20%). The study also found that students envisioned their own futures more 

positively than the changes they observed with aging (Lichtenstein et al., 2003).   

One challenge in studying the impact of stereotypes across the lifespan is the perpetually 

dynamic ways people encounter these stereotypes. The digital age has changed the way most 

people encounter new information. Another aspect to consider is intergenerational 

communication. On online platforms, people from various age groups share and discuss their 

perspectives on aging and sexuality, leading to a broader and potentially more inclusive 

conversation. In a study on an age-integrated online community, authors examined Reddit posts 

about older adults under the thread “r/AskOldPeople.” These online discussions engaged people 

across generations who wanted to learn about others’ experiences, understand and commiserate 

about aging, and learn to navigate developmental changes (Li et al., 2023).   

While older adults were subject to harmful stereotypes on the Reddit thread, researchers 

found that exposure to aging experiences helped to deconstruct user’s notion of aging by 

combatting assumptions of frailty, disability, and decline. On this online platform, two older 

women served as mentors to young women and discussed aging as a process that manifests 

uniquely for everyone at various stages of life. Online communication exposes individuals to 
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information that both reinforces and challenges their previously held assumptions through online 

content, social media discussions, and digital communities.   

 Currently, an online presence is almost necessary to promote a person, product, or 

service (Ripollis, 2022). A post that is not directly marketing to consumers may gain popularity 

simply from the amount of traction it receives. The amount of activity factors into the algorithm, 

which could lead to the further reuse of an image (Freeman, 2022; Dychtwald, 2021). The speed 

and degree to which the data are personalized make social media highly influential (Kotras, 

2020). Online sharing platforms allow for real-time criticism and sharing of images (Fung et al. 

2020). Instagram, Pinterest, and Facebook, as well as most other forms of social media, utilize an 

algorithm to directly cater content to algorithmically “appropriate” audiences to gain the most 

traction (Revilgo and Agosti, 2022).  

Brian Smith and Maureen Taylor discuss how social media plays an active role in 

shaping people’s self perceptions (2017). Social media platforms often serve as powerful tools of 

communication and sharing information. These outlets, however, may inadvertently perpetuate 

unrealistic and inaccurate ideas, thus negatively impacting self- perceptions. Previous research 

identifies the adverse effects of social media on adolescents, particularly in shaping body image 

and beauty standards (e.g., Papageorgiou et al., 2022). Despite these concerns, Internet users may 

engage in posting and sharing images for personal enjoyment. Users may find the images 

relevant, humorous, or interesting and find reasons to share them with others (Freeman, 2022). 

 Individuals may also share images online to increase awareness of a social or political 

issue. Print media have rapidly declined over the last decade. As a result, editorial cartoons have 

been made more accessible online. This move breaks the editorial cartoons away from print 

journalism, bringing about new uses of the images. Online sharing of visual content has made it 
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easier for artists all over the world to share their creations with a diverse audience. Even with the 

expansion of sharing platforms, cartoon themes have not changed much in the last 50 years 

(Polanski, 2014).   

 

2.3 Visuals of Aging: Age-targeted Advertising  

Age-targeted advertising is a prevalent strategy that promotes products or services often 

perpetuating condescending and harmful stereotypes about older consumers. The realm of 

marketing for those over 50 is heavily abetted by imagery. This study explores marketing 

techniques targeting sexual life events and the complex interaction between societal attitudes and 

marketing strategies for older adults.  

The cartoon images posted online often accompany the advertisement of a product or 

service. Visual aids play a crucial role in advertising. Using images can evoke emotion from 

consumers which can aid in promoting their message. Emotionally charged messages in 

advertising can have a powerful influence on consumer perceptions. Consumers are more likely 

to recall and react to emotionally charged messages as advertising can have a powerful influence 

on perceptions (Bradley et al., 2007). Negative content in ads may be remembered better as ads 

can use aversive stimuli to encourage behavioral change (Bradley et al., 2007).  

Advertisers may use humor as a marketing strategy to impact the receptibility of their 

message. Martin Eisend (2022) identifies two-sided messages in advertisements as containing 

both negative and humorous content. The author defines high-involvement consumers as people 

with a high interest in the product they intend to purchase. The study found that when the humor 

used is related to the product, the advertisement becomes more persuasive for high-involvement 

consumers (2022).  
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Aging anxiety often centers around a fear of death, shifts in sexuality and appearance, 

and expected psychological and monetary losses (Lasher and Faulkender, 1993). Individuals of 

any age may distance themselves from aging and the people they believe represent it. 

Advertising can capitalize on aging anxiety. Aging applies to everyone, and people of all ages 

may be susceptible to buy into “preventive” or “corrective” measures. Negative content in 

advertising may be fear-inducing, which may also increase the likelihood of memory recall of a 

product (Borawska, 2020).   

         In a study exploring older adult women’s preferences for representation in advertising, 

participants expressed a desire to see relatable depictions of age. Participants also preferred terms 

such as “age-appropriate” and “attractive” to “ageless beauty” (Phillips, 2021). Age-related 

advertisements often rely on stereotypical and unrealistic portrayals of older adulthood (Zhang et 

al., 2006). Advertising directed at women often focuses on the importance of appearance and 

maintaining sex appeal. The beauty industry has a notably high profit margin and continues to 

capitalize on anti-aging regimens to eliminate signs of getting older. In the name of appearing 

“ageless,” companies often market anti-aging creams, serums, vitamins, and oils are often 

marketed as a treatment for skin aging and elasticity. They frequently promote voluntary 

surgeries, such as Botox procedures, to achieve a more youthful appearance (Slevec and 

Tiggemann, 2010; Muise and Desmarais, 2010).  

The intersection of cosmetics and medicine within the consumer goods market has given 

rise to a unique category known as “cosmeceuticals” (Glaser, 2004). This term emerged as 

cosmetics began to be marketed for their drug-like effects. In terms of anti-aging advertisements, 

many of these products claim to defy biology and produce anti-aging effects. Aging anxiety may 
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motivate product purchases, contributing to market demand for products that promise to reverse 

or mitigate the signs of aging (Glaser, 2004).   

Marketing strategies may be used to tap into age-related insecurities by leveraging aging 

anxiety to drive sales. Many factors influence a person’s decision to purchase these products or 

services, and this consumer behavior occurs at increasingly younger ages (Philips, 2021). 

Marketing outlets typically employ persuasive tactics to convince customers that these products 

are necessary to enhance various aspects of life. Marketing outlets for consumer goods, such as 

social media, pressure audiences to purchase products. Social media leverages targeted 

advertising to direct personalized information to a person (Bradley et al., 2007; Borawska, 2020). 

Their goal is to persuade consumers that their product is essential to looking good and feeling 

your best but ultimately associate products with success and social acceptance.   

 

2.4 A Reaction to Sexual Stereotypes  

Sheri Levy and MaryBeth Apriceno describe ageism as a double-edged sword since both 

the target and the perpetrator of ageism can experience negative physical, psychological, and 

social consequences (2019). People across age groups are subject to stereotypes about aging.  

A study in the Journal of Marketing Communications reviews four decades of humor in 

advertising (Beard, 2008). Potentially offensive themes in advertisements include abortion, 

sexual practices, as well as sexist and sexually- objectifying images (Shimp and Stuart, 2004; 

Waller, 1999). In another study, both women and men found sexually degrading situations and 

the stereotyping of people to be inherently offensive themes (Levy and Banaji, 2002). Using 

offensive ideas in humor often meets advertising objectives to gain attention from consumers. 
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However, a failed attempt at humor can offend consumers and promote a negative perception of 

the brand (Beard, 2008).  

Advertising can be seen as positioning its products as solutions or aids much like the 

concept of self-help, which encourages consumers to enhance various aspects of their life. In 

“All Consuming Selves: Self-Help Literature and Women’s Identities,”, Wendy Simonds (1992) 

discusses the self-help consumer marketplace “formula” that structures most advice books as a 

set of problems followed by prescribed solutions. She describes self- help literature as a “method 

for self-creation” as people, particularly women, are not only seeking solutions to problems but 

actively shaping their own identities using this guidance. Women constitute the predominant 

target audience for self-help literature (Simonds, 1992). This gendered dimension to the self-help 

industry suggests that the content and strategies promoted in these books are tailored to address 

the specific concerns and aspirations of women.   

Newspaper advice columns were among the first mediums where authors wrote about 

sexual topics. According to David Gudelunas, newspaper advice columns could be used as a 

cultural space where people feel free to participate in discourse about historically taboo/restricted 

topics (2005). As advice columns experience a shift from paper to digital it opens up topics to an 

even less restrictive area.   

In their book, Meg-John Barker et al. (2017) highlights the challenges surrounding formal 

sex education in schools, which often faces controversy and limitations. In response to these 

challenges, individuals turn to informal settings, particularly information on the internet. There 

are infinitely variable perspectives on sexuality considering the roles of education, experience, 

cultural context, and societal norms.   
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In a 2010 study, 304 Canadian women were interviewed about their perception of “anti-

aging” products. The women were also questioned about their body satisfaction, aging anxiety, 

appearance importance, sociocultural pressures, and self-esteem. Many of the women identified a 

puzzling paradox where they continue to purchase and use anti-aging products while criticizing 

aging messages in the media and wish to embrace natural aging. Amy Muise and 

Serge Desmarais described this paradox as associated with risk-management. In this context, risk 

management refers to the women’s strategy of hedging their bets against the possibility of 

negative outcomes relating to aging. While consumers remain skeptical of the media’s portrayal 

of aging and the effectiveness of anti-aging products, they continue to use these products as a 

precautionary measure (2010).   

 

2.5 Guiding Frameworks 

 This thesis is guided by the theory of ageism, the encoding/decoding model of 

communication, and feminist intersectional theory. I explore these frameworks and how ageist 

messages are interpreted in a social context. 

In 1968 Robert Butler, a gerontologist who founded the National Institute on Aging, 

coined the term ageism. Butler identified Ageism as systematic stereotyping and discrimination 

against people for their age (2019). Ageism involves entrenched social attitudes that marginalize 

older individuals. This research examines how these prejudices are perpetuated and challenged 

through various media, including cartoons and online discourse.   

The encoding/decoding model of communication, developed by Stuart Hall (1980), 

provides a framework for understanding how media messages are produced, distributed, and 

interpreted. Hall defines encoding as the selection of symbols, language, and narratives they 
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convey intended meanings and ideologies. The encoding process, in the case of my data, refers to 

the creation of the cartoon posts. The creators’ demographic backgrounds influence the 

perspectives and biases encoded in these posts. The cartoonists and the users reposting the 

images convey messages, humor, stereotypes, and cultural attitudes towards aging and 

sexuality.   

Hall refers to decoding as the process which audiences interpret and make sense of the 

meaning encoded in the messages. This process, in terms of my data, refers to where these 

cartoons appear on online platforms such as Pinterest, Facebook, and blog posts. Decoding helps 

us understand the contexts in which audiences encounter and decode these messages. In order to 

decode these messages in a social context, it is crucial to understand how audiences decode and 

react to the cartoon. I examine comments, likes, and other interactions with the post. Audience 

decoding can align with or oppose the intended encoded messages, reflecting acceptance, 

rejection, or negotiation of the messages.   

Kimberlé Crenshaw first introduced feminist intersectional theory in her 1989 paper titled 

“Demarginalizing the intersection of Race and Sex.” This work highlights how different aspects 

of identity intersect to create unique experiences of discrimination and privilege. The theory 

offers a framework for my thesis to help uncover how various aspects of identity—such as 

gender, age, race, and class—intersect and shape the experiences of individuals interacting with 

online advertisements. By applying feminist intersectional theory, I uncover some of the nuanced 

ways advertising leverages age-related anxieties and social norms about beauty and sexuality 

influence consumer behavior, particularly among women.   

The transmission or distribution of the cartoons is important because media play an 

“increasingly important” role in shaping people’s intimate relationships. Research rarely 
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addresses the dynamic ways in which individuals perceive, learn, and engage with discourse 

related to sexuality (Beato et al., 2024).  
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3 RESEARCH METHODS 

In this study, I address the following questions: Where are the editorial cartoon images being 

reused on the internet? What do these juxtapositions show about ageism, aging, and sexuality. . 

Central to this methodology is the use of reverse image lookup (RIL) to collect URLs that have 

utilized a cartoon image. 

3.1 Primary Study: Research Aims, Design, and Methods 

I examine the uses of age-related changes as a digital marketing strategy. I explore how 

images depicting age-related sexual changes are directed toward the individuals experiencing 

them. Previous research on aging stereotypes in the media has focused on television 

advertisements, magazines, newspapers, journals, and popular fiction (Ng, 2021). Further 

research is needed to explore how aging stereotypes are presented in digital media and the 

impact these stereotypes have on older adults.  

For this study, I analyzed 30 websites that each contained a post with at least one cartoon 

image related to older adults and sexuality. The data included any accompanying captions and 

texts from the various online platforms. I searched the cartoon images using RILs, which 

generated a diverse array of URLs. I carefully reviewed each site and extracted the relevant data. 

I used open coding to identify preliminary codes and labeled each piece of data with 

codes that described its content and meaning. I assigned codes to both the visual aspects of the 

cartoon images and the website content associated with them. After the initial coding, similar 

codes were grouped together to form broader themes. Themes were developed by identifying 

patterns and connections between the codes.  For instance: codes such as ‘Humorous Caption’, 

and ‘Jokes About Aging’ helped to develop a theme of humor. The themes were reviewed by 
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checking the themes against the original data to ensure the content was captured without 

overlap.   

A qualitative thematic analysis was employed to identify and analyze patterns within the 

data. The process began with a thorough reading of all collected content. This gave me an initial 

understanding of the broad themes present. This was followed by a more detailed coding 

process: The type of website, cartoon image involved in the post, image captions, and 

accompanying text were reviewed multiple times to ensure a deep understanding of the content. 

This included any stories, advice, or additional commentary that related to the meaning behind 

the post. Extraneous data that did not relate directly to the image or its immediate context was 

excluded.   

In addition to systematic coding and thematic analysis, I wanted to actively seek out and 

record instances of positive portrayals of aging. In the findings section of this paper, I discuss the 

cartoon images that do not convey negative stereotypes and misinformation and where these 

images are being used on the internet. I also discuss any instances of positive aging on the 

websites that posted the cartoon images.  

 

 Figure 1 depicts a flow chart of the steps I took to conduct the search, eliminate, assign 

visibility scores, and thematically analyze the data. The bolded tables and figures in the flow 

chart indicate key points where data were encountered. In the following section, I describe each 

step in detail.  
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Figure 1. Reverse Search Methods and Thematic Analysis Flow Chart 
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By using RIL methods, I tracked the distribution and prevalence of these cartoons across 

various online platforms. The categorization of cartoons based on visibility (low, medium, high) 

reflects how frequently these encoded messages are transmitted and potentially received by 

audiences. RILs allow one to see not only where the cartoon images were posted but also how 

often the cartoons were posted.   

I organized cartoons into three categories based on the visibility of the images on the 

internet. I define cartoon visibility by the number of sites or URL results generated by a reverse 

search. Each cartoon was assigned a visibility score based on the URLs generated. I classified all 

the images into three visibility categories: low, medium, and high. Cartoons were ranked by the 

number of URLs generated. The 10 cartoons with the least results ranged from 1-16 URLs and 

were categorized as low visibility. The 10 cartoons with the most results ranged from 76-240 

URLs and were categorized as high visibility. The remaining 12 cartoons in between the low and 

high categories ranged from 18-66 URLs and were categorized as medium visibility. I wanted to 

further explore how these images were coupled with advertisements, promotional pages, and 

learning tools. This score gives insight into how often the cartoon image was posted but does not 

help us understand how many people are exposed to each individual URL. A highly visible 

cartoon could be posted onto a website that does not receive much exposure. On the contrary, a 

low visibility may be posted on a popular website that experiences more traffic which exposes 

the image to more people.   

A total of 1,512 URL results resulted from my query on Google Lens. After reverse 

searching several images, I formed the initial categories. For each cartoon, I used a document 

search tool (control+F) and counting by hand to find the number of links to Pinterest posts, 
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comedy sites, Facebook posts, Twitter, Tiktok, cartoon sites, merchandising sites, birthday 

related sites, wellness sites, blog posts, slideshow sites, news, and educational pages.   

Referencing the 1,395 URL links that were categorized by location; 117 of the URLs that 

appeared in the RIL that didn’t fit any category, such as a website on the meaning of dreams. 

These links were eliminated in the data collection process. The locations of all 32 

images are displayed in Figure 2 in the findings section of this paper.  

I considered only URLs written in English. The resulting images included visually or 

contextually similar frames that are not identical to the item searched. I eliminated similar 

cartoons that contain an alternate caption or images. I excluded unrelated search results that 

appeared in the search but are unrelated to the searched images. I also eliminated any obvious 

pornography sites such as “www.hotxxxgirls.com” from the analysis sample. Some searches 

contain related URLs that link to the same host site but lead to different pages within that site. I 

included these URLs in the data set, as they represent the variety of ways the cartoon image can 

be found and viewed.  

I assumed the content of the webpage without opening the link, using the domain name to 

categorize the location of the images on the internet. The following URL segments (designated 

by a slash) direct the user to a particular webpage on the host site. URL segments for sites such 

as Facebook and Pinterest typically contain a webpage name, indicating how the image was used 

in the post. During the initial review of resulting URLs, I marked sites that appeared unusual or 

contradictory to the image were marked for further review. I analyzed posts that combine cartoon 

humor with an additional metaphor or double entendre.  

 My data set is at the intersection of the image content and webpage content. Keywords 

located in the URL indicate the platform used for sharing. The frequency of keywords is 



21 BUYING INTO THE DIRTY JOKE 

identified in the data analysis. Appendix A, “Cartoon Images About Older Adults and Sex”, I 

assigned a number to each cartoon. The numbers indicate and differentiate the cartoons in this 

section of the review. Eighteen cartoon images were showcased in my sample of thirty URLs. 

Some of the cartoons are posted on several websites in my analysis sample and were addressed 

more than once in the analysis portion of this paper.   

I considered the cartoon images that attempt to normalize older adults participating in 

sexual activity without indicating a loss of mobility or loss of ability as positive. An example of a 

cartoon image (Appendix A, row 12) depicts a man and a woman lying in bed together. Both of 

their dentures sit in their cups on both sides of the bed. While the blanket is pulled up to both 

characters shoulders, there are bulges for the man’s erection and the woman’s breasts. The text 

lines the top of the cartoon and reads, “Want some hot steamy all night sex for your birthday? 

Well, who wouldn’t?” Both characters appear to desire sex and the man’s erection is evident. By 

rhetorically asking “who wouldn’t?” the characters challenge the stereotype that older adults are 

unwilling or uninterested in participating in sexual activities. While some images were more 

positive than others, all cartoons relied on ageist and sometimes sexist stereotypes to get their 

message across.   

 For each example I use, I discuss the website that posted the cartoon image. I also 

describe the cartoon image visually and the caption included on the image. I then discuss details 

of the website and speculate about the intended use of the cartoon image on these sites. I also 

discuss how the cartoon image themes, and the themes of the URL are intertwined.   

A RIL of the cartoon image typically results in the original site where the cartoon was 

posted. This is where I found the publication dates of the cartoons. Some of the cartoon images 

were published in print, and then digitally scanned and uploaded to the internet. If so, the official 
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publication date was included when the cartoonist or the cartoonist’s organization first published 

the image.  If the original publication date could not be found using this method, I recorded the 

earliest year the image was posted. This date was only recorded if the year was visible from the 

URL name itself without opening the link. For example, the year 2010 in the following link, 

“http://goldenyearshumor.blogspot.com/2010/03/what-to-do.html”.  

Copyright restrictions on the images do not allow for the images themselves to be 

included in this paper. I included a portion of the image’s caption in Appendix A, along with a 

description of each cartoon image. For example; In Cartoon #2: "a man and woman are lying in 

bed. A dual headed lamp illuminates both people. The man’s smile stretches across his face. His 

book is thicker than the woman’s book. The woman’s smile is smaller.” 

  

URL Analysis Sample  

I based the URL location is based on the previously identified URL categories, such as 

blogs and organization Facebook pages. I then identified the date of the post if it is available. 

With the available information, I formatted the date as month, day, year. There is often a 

webpage title, except for links to public image forums such as Facebook. Titles offer an idea as 

to what the page is about and can give insight on what is encouraging individuals to open the 

webpage. The locations of the resulting URLs found using RILSs can be seen in Appendix B.   

To narrow down the results to a manageable size (30 URLs), I eliminated social media 

posts by individuals on Pinterest, Facebook, and Twitter. I also eliminated merchandising links 

such as Amazon and eBay. Cartoon sites or comedy sites consist of mostly images and also were 

not included in the analysis sample. The final sample includes links to personal blogs, 

organizational webpages, organizational Facebook pages, newspaper and magazine articles, and 

http://goldenyearshumor.blogspot.com/2010/03/what-to-do.html
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educational sites. I sought to select a variety of sites for analysis that captured the range of 

juxtapositions of cartoon uses. The inclusion criteria were sites within the analysis sample that 

demonstrated an interesting juxtaposition between the cartoon image and the “utilizing” site/s 

where the image was reposted; these sites had to contain more than the images themselves -- e.g., 

as captions on posts.   

I used Google spreadsheet to catalog image data. I pasted each URL in the first column to 

allow for easy access to the website. If the URL was created on behalf of an organization, its 

name was listed. If the post was made on behalf of a named individual on a public forum or blog 

site then the URL was coded as “Individual.”. The cartoon image used on the site was listed by 

image caption or the image is pasted into the cell. The number of URLs that resulted in the 

reverse cartoon image lookup were listed in addition to one of the identified visibility categories 

of the cartoon Low, Medium, or High Visibility. For example, “151, High”  a particular cartoon 

image appeared on 151 different sites and was labeled as high visibility.   

I gathered available data on the authors; name and author’s location are vital to 

understanding where the content and ideas originate from. I wanted to see how others were 

interacting with and reacting to these websites. The number of followers for the organization or 

the individual are recorded. The number of followers is relevant because it increases the 

likelihood that the content will be viewed. Like count is also recorded, if available. Although less 

frequent, the number of views, upvotes, and rankings, are included in this category. I discuss 

comments left on the image posts in my Discussion section. Comments were infrequent but can 

help gauge the audience reaction to the post.   

Using data found through RILs, I assigned a visibility score to each of the editorial 

cartoons. Visibility designations refer to how frequently a cartoon image was found across the 
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internet. The frequency of the cartoon’s appearance does not give any indication of how 

frequently users interact with the website that posts the image. The visibility also gives us an 

idea of what themes are the most prominent online. In this findings and discussion section of my 

paper, I explore the visibility of cartoon images on the internet and the themes that appeared the 

most frequently in the URLs. This data can be found in Table 1, “Cartoon Visibility and Themes 

Found Among the Corresponding URLs”.  

The URLs exhibit four themes: humor, disability, education, and self-help -- with many 

of the sites aligning with more than one. I identified themes from the websites, including humor 

and disability, which also appeared in the cartoon images. In a cartoon, a man and woman are 

lying in bed. (See Appendix A, row 3.) The woman reads a newspaper, man lying next to her has 

his walking stick poking through the comforter as if it was an erection. The woman chastises the 

man, "Stop showing off, I know it's your walking stick." The content in this cartoon could 

indicate a theme of disability; however, one post of this cartoon image is on a humor website that 

does not mention the mobility of the man (See Appendix B, row 7.) In this case, the URL is only 

categorized in humor. This cartoon image is one designated as High Visibility. The visibility of 

the cartoon is contrasted with the themes in the URLs. The table with this data, “Cartoon 

Visibility and Themes Found Among the Corresponding URLs”, can be found in the Findings 

and Discussion portion of this paper.   

In order to grasp the content of both the cartoon and the website the cartoon was posted 

on, I include a count at the beginning of each section that discusses a theme. The total number of 

URLs that appear in each of the theme categories I created is also discussed at the beginning of 

each section (4.2.2, 4.2.3, 4.2.4, 4.2.5). The themes among the URLs can also be found in Table 

1. Cartoon Visibility and Themes Found Among the Corresponding URLs.  
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I also track the frequency of the themes within the cartoon images. Since the content of 

the cartoon images and the URLs often included juxtapositions, I felt it was pertinent to include a 

count of the themes in the cartoon images as well. Disability, for example, was both visually 

portrayed and written about in the URLs. I counted the appearances of assistive devices such as 

canes and walkers. In addition, I created a separate category to count the cartoons that mentioned 

loss of teeth or showed dentures, and for those that referenced erectile dysfunction. Since 

cartoons are inherently designed to amuse the audience, I did not include a count for the theme of 

humor. The cartoon images do not directly address the themes of self-help advice or capitalism. 

However, their presence on the website attracts and directs the audience toward these themes. 

While the number of cartoons specifically addressing self-help or capitalism were not counted, 

their use on the websites is thoroughly analyzed.   
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4 FINDINGS AND DISCUSSION 

My analysis uncovered several prominent themes, involving humor, disability, education, 

and self-help, all situated within the overarching framework of capitalist consumerism. These 

themes provide insights into the complex narratives surrounding aging and sexuality. The 

findings are organized thematically, with each theme discussed in detail with examples to 

highlight the nuances of how aging and sexuality are depicted in online media. I discuss several 

examples of URLs for each theme and the cartoon images used in their posts later in this section. 

The figure below displays the location of 1,395 URLs that contain at least one of the 

cartoon images about older adults and sex. Each URL was categorized into various media 

platforms and recorded.  

 

 

Figure 2. Location of URLs Found Using Reverse Image Search (RIL) 

Social media, including Blogs, TikTok, Pinterest, and Facebook sites, were a popular 

choice (63.9%) for cartoon distribution. Pinterest posts were the most common platform for 

cartoon images (41.2%). When using RIL to search images, you can view the titles of Pinterest 

boards, which often show how users categorize the images. Some Pinterest boards were specific 

to humor for older adults: “geezer humor,” “grown folks jokes,” “adult dirty jokes,” “sexual 
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humor” “boomer humor,” “old people funnies,” “perverted n hilarious,” “old age jokes for 

women”. These titles often portray older adults as figures of ridicule and reinforce negative 

perceptions of aging. The term “geezer,” for example, can be considered a derogatory term that 

mocks older people and suggests they are outdated or comical merely due to their age. Similarly, 

labels like “perverted n hilarious” and “adult dirty jokes” often imply that sexual behavior or 

desire among older adults is inherently humorous or inappropriate.   

There were also several positive board names: “getting old ain't bad”, “respect your 

elders,” “who says you can’t be old and sexy,” “the golden years,” “growing old together,” and 

“old love.” These titles try to counteract these negative stereotypes by promoting a more 

respectful and affirming view of aging. The board titles also provide insight as to why people are 

posting the images.   

Unlike Facebook and blog posts, comedy sites such as “hahahumor.com” and 

“jokejive.com” do not offer much insight into why these images are posted and who is seeing 

these posts. There is rarely an interactive like count or comment section to gauge the visibility of 

a post. Cartoon sites such as Toonpool are typically where the original image was posted and 

reverse searching allowed me to find the publication dates of some cartoons.  

Merchandising sites, while not included in the analysis sample, are crucial to 

understanding the ways in which the cartoon images are being marketed on a large scale. 

Consumers have the opportunity to buy cartoon images imprinted on a t-shirt, a mug, a pillow 

case, a calendar, a magnet, a bumper sticker; possibilities are seemingly endless. Fortune 500 

companies such as Amazon, eBay, and Walmart make up the bulk of the merchandising sites that 

resulted from my search query. The reach of these companies greatly increases the likelihood of 

these cartoons being viewed and merchandise containing the cartoons to be purchased.   
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Blog posts made up the bulk of my sample. Some blogs were very popular, with one blog 

having over 17 thousand followers while others received far less exposure. Some blogs did not 

have like count or follower count, making it difficult to capture the number of individuals likely 

exposed to the post. These posts often provide rich data because they typically contain more 

information than the cartoon images themselves. One blog, “kingkurtissmith.com,” features two 

posts using a cartoon image (Appendix A, row 9) that depicts a woman standing in a pink robe 

with one hand on her hip and the other holding onto a cane. She propositions the man sitting on a 

chair in a button down pajama set and slippers. The woman says, “Let's go upstairs and make 

love!” The man responds, “Pick one, cos I can’t do both!”  

The cartoon (Appendix A, row 9) was added to a blog post titled “SEX (a guys 

perspective)” and a separate blog post “SEX (a girls perspective).” In both of these posts, Smith 

writes his opinion on how each gender views sex and how to satisfy a man during sex. He writes, 

“Make his d*** happy, make him happy,” which presents a contradiction to the cartoon’s 

message. While the blog aims to offer advice on sexual satisfaction, it overlooks the practical 

limitations depicted in the cartoon. The man in the cartoon, although willing to engage in sexual 

activity, is physically constrained to the point where he must choose between climbing the stairs 

and having sex. The blog post reinforces ageist stereotypes by implying that “sexual fulfillment” 

is only attainable without the physical constraints of aging, thereby marginalizing the 

experiences of older adults.   

4.1 Interactions on Online Platforms 

In this section, I discuss the 30 URLs I chose to analyze for this paper. I use examples 

from the cartoon image posts to discuss the types of interactions seen on these platforms such as 
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“likes” and “comments.” These interactions are also recorded in a table located in Appendix B 

titled, “Sample of 30 URLs That Posted Cartoons.”   

Social media platforms play a pivotal role in distributing images and information about 

older adult sexuality through the use of single cell cartoons. A wide range of platforms were 

utilized to share varying types of content. Pinterest, for instance, served as a visual repository, 

using board titles to categorize information. Cartoons reach a broad audience and some of these 

interactions were reflected through likes, views, and comments.   

The audience reaction to these posts provides insights into the reception of the images. I 

gauged this through analysis of comments. While audience commentary on the posts was 

infrequent, it presented a range of reactions to the content. For instance, Roxy writes that she 

agrees with Charlotte Sherston’s blog post (See Appendix B, row 3) “The (Awkward) Truth 

About Cheating”: “Wow great article and I couldn’t agree more. Whilst sometimes having sex is 

a bit of a ‘duty’, once you get going it’s amazing to be close to your partner in that way.” A 

reader of “Doc’s Tips: Sex and the Silver Foxes” writes, “Well-written and very funny! And 

where the hell IS the bacon-flavored lube?”.  These comments exemplify how some audience 

members find the cartoon content and author commentary relatable and engaging.   

There were four comments on a Reddit forum (See Appendix B, row 17) in response to a 

cartoon image (See Appendix A, row 10) which shows a man standing with his hands on his hips 

and his pants unzipped and pulled slightly down. A woman is on her knees in front of him. The 

man wears white underwear that reads, “May contain traces of nuts.” One user critiques the 

visual aspect of the cartoon, “Why does he not have a mouth? Furthermore, why does she have a 

beak? She won’t be able to do anything to his trace amount of nuts with such a mouth.” Another 

user responds to this comment, “That's actually her labia, they shrivelled [sic] up so much from 
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the terrible and arousal-killing joke that they shrunk up inside her and prolapsed out of her 

mouth.” Here, one of the users makes a comment about the woman’s cartooned protruding lips. 

In response, another user humorously criticizes the cartoon’s message, suggesting it was 

ineffective and even off-putting by referring to it as an “arousal-killing joke.” People might be 

hesitant to say things like this out loud, but the lack of censorship on the internet encourages 

such candid remarks.  

The “like cunt” was identified for most of the URLs on social media sites. The like count 

is somewhat indicative of the amount of exposure posts get. The like counts of posts ranged from 

zero to 120. The social media platforms used also vary and this alters the ways users can engage 

with the content. For example, Reddit uses an upvote/downvote system ordering the posts and 

commentary to begin with the most upvotes and following in descending order. A Reddit post 

(See Appendix B, row 17) by someone with the username Skippord used the “101 positions 102 

excuses” cartoon (See Appendix A, row 2) and received an overall upvote count of 271. For 

every downvote the number goes down by one, so we cannot determine how many downvotes 

the post received.   

Organizations typically encourage others to share their content to maximize reach to 

audiences. Some URLs display the amount of times content has been shared. The number 

displayed only represents the number of times the post has been shared within the platform and 

does not include the sharing of the URL itself. Only one of the thirty identified URLs provided a 

share count with 22 shares of a cartoon (Appendix A, row 13) posted by Glasbergen Cartoon 

Service. The cartoon depicts a woman with gray hair and a cane sitting on a green chair with a 

small table and lamp next to her. She points at and speaks to a young blonde girl with freckles 

who is slightly frowning. The older woman says, “Sex is a healthy and natural activity between 
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two consenting adults who aren’t afraid of going to hell.” The older woman with gray hair and a 

cane holds traditional or restrictive views on sexuality. The humor plays on societal expectations 

and the stereotype that older adults, particularly older women, are prudish or disapproving of 

sexual activity.  

This web page (See Appendix B, row 24) uses editorial cartoons to market a range of 

merchandise, including T-shirts and cartoon licensing opportunities. Randy Glasbergen is a well-

known cartoonist. This cartoonist’s post monetizes the appeal of cartoons and encourages 

businesses to use these images for their own purposes, thereby extending their market reach and 

profitability.  

Some sites offered a “view count” which may give us the best indication of the number 

of people that were exposed to the content. This number was included in the URL Result 

Analysis chart under the tab Like Count when the View Count information was available. A slide 

show about muscles (See Appendix B, row 14) posted a cartoon (See Appendix A, row 11) 

where a woman stands in the kitchen holding a bag of hamburger buns. She is wearing a blue 

dress with a white apron tied around her waist. A man sits at the kitchen table drinking coffee 

and reading a newspaper. The woman asks, “Honey what should I do with these week-old 

buns?” He responds, “Try some deep knee bends.” This platform was viewed 35 times.   

An AARP community forum (See Appendix B, row 26) titled “Our Front Porch Senior 

Citizen Stories” contained a cartoon image which was added to the forum by one of its millions 

of users. The cartoon posted (See Appendix A, row 15) depicts a man and woman who sit next to 

each other in chairs surrounded by several others in a similar age group. The man holds a hand 

up to whisper to the woman, “My room tonight. Dressing gown. Soft Music.” The woman 

replies, “Nice. Will you be there too?” This website has been viewed over 550,000 times.  
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The “Captions” accompanying the images on sites such as Instagram and Facebook were 

instrumental in providing additional context and explanations. The user submitting the post 

typically has an option to add a caption. Blog posts are excluded from the captions code since 

these typically include a longer and more detailed narrative. The cartoon image post on an 

organization Facebook page for Dog House Bar & Grill (See Appendix B, row 9) is captioned 

“Beef tacos for $2 each today” utilizes the cartoon’s sexual nature (See Appendix A, row 5) to 

promote a taco special (more on this cartoon later.) 

 

4.2 Level of Cartoon Visibility and Thematic Analysis of Cartoon URLs 

Table 1. displays the themes found in the URLs and the visibility of the cartoon images on this 

internet. The numbers in the table refer to the rows of the table “Sample of 30 URLs That Posted 

Cartoons” located in Appendix B. An asterisk (*) is used to indicate a website that is categorized 

under more than one theme.  

   Table 1. Cartoon Visibility and Themes Found Among the Corresponding URLs 

 

Themes  URLs using High 

Visibility Cartoons  

URLs using Medium 

Visibility Cartoons  

URLs using Low 

Visibility Cartoons  

Humor  *3,7  *11,*12,*15,16,17  21,26,27,30  

Disability  12 25    

Education  1,14    29  

Self-Help  *3,4,6,8  *11,*12,13,*15,18,19,2

0  

22,23,28  

 

This table demonstrates how often the themes occurred in the URLs. It also shows the 

intersection of URL themes. The self-help and humor categories continuously overlapped. It 

appeared that when users posted on websites in efforts to offer some sort of self-help advice, 

they would sometimes also employ humor. This humor may be to attract audience members or to 
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make information more palatable for those interacting with the post. From the data in this study, 

I cannot determine if visibility of the cartoon images impacted the visibility of the URLs.  

4.2.1 Monetary Incentives Online  

Consumerism overarches all the themes because consumeristic intent cannot be 

eliminated from any of the cartoon posts. Even individuals on public forums and blog posts stand 

to attain public affluence or a sort of monetary gain. In this section I discuss some of the URLs 

that use editorial cartoons to market products or services by appealing to older adults. The 

portrayal of older adults engaging in sexual activity is used to create a humorous, relatable, and 

engaging narrative that captures audience attention and will drive consumer interest. This 

marketing strategy leverages the novelty and taboo of sexuality in old age to encourage 

purchases.   

One organization, Wax On Wax Off Body Waxing (See Appendix B, row 5), posted a 

cartoon (See Appendix A, row 2) where a man and woman are lying in bed. A dual headed lamp 

illuminates both people. The man’s smile stretches across his face. His book is thicker than the 

woman’s book. The woman’s smile is smaller. The man reads a book titled “101 positions” and 

the woman reads a book titled “102 Excuses” on its Facebook page.  The organization’s post 

uses playful and suggestive language, “For the cost of a dinner out, you’ll have 4-6 weeks to try 

all 101 positions at least once,” which directly ties in the cartoon content to the service being 

marketed. The cartoon depicts a difference between male and female interest in sex. The 

organization’s post promises enhanced libido and touch sensitivity post waxing, which connects 

their services to enhanced sexual experiences. The commentary attempts to make the idea of 

waxing more appealing through humor and claims of practical affordability.  
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A juxtaposition arises between the organization’s promotional message and the cartoon’s 

content. The cartoon portrays the woman as uninterested in sex with the man, as indicated by her 

book “102 Excuses.”  The post’s message is that waxing can enhance sexual desire and 

experiences. The woman, who is likely the target audience for waxing services, is depicted as 

finding reasons to avoid sex. This promotes the idea that buying into the waxing service will lead 

to interest in sexual activity.  But if she’s already not interested in sex, why would she seek out 

waxing? 

This conflict reflects the complexities of addressing sexual themes in advertising. The 

joke specifically relies on the age of the characters; it would not work if they were young adults. 

A young woman reading a “102 Excuses” book would likely cause audiences to decode the 

message differently. While women of all ages face stigma about being less interested in sexual 

activity compared to men, older women likely experience this stigma to a much harsher degree. 

The humor requires the audience to decode the implicit messages, suggesting that for women to 

regain interest in sexual activity they would need to be hairless.  

The Dog House Bar & Grill (See Appendix B, row 9) uses the cartoon (See Appendix A, 

row 5) which illustrates an older man and woman with tan lines that indicate they have been 

holding each other in the sun over a long period of time reads, “The coast guard exclaims, “I 

can’t believe you’ve been stranded here for 30 years! What have you been doing all this time?”, 

with the caption of the organization’s post reading, “Beef tacos for $2 each today!”   

The Dog House Bar & Grill employs a double entendre which provides a humorous, 

albeit risqué, parallel between their food product and sexual activity. This approach uses shock 

value and humor to create an association between the product and the cartoon. The restaurant 

leverages sexuality to promote a seemingly symbolic product: beef tacos. In the context of the 
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slang term, “beef” can refer to the inner labia or it could also mean a penis. When combined with 

“taco,” which can refer to female genitalia, the phrase “beef taco” becomes a crude and 

suggestive innuendo.   

Each cartoon, whether addressing topics of sexual activity or humorous 

misunderstandings, ultimately serves a consumeristic intent. Organizations use the humor and 

taboo of sexual innuendos to sell products, regardless of their actual relevance. These businesses 

use cartoon images to create relatable and applicable narratives to effectively target niche 

markets with humor that may be insulting to those very markets. 

4.2.2 Humor 

Eleven out of the thirty URLs were posted on comedy sites. Humor shapes both the 

creation and spread of editorial cartoons. Cartoonists often depict older adults who are sexual as 

shameful and laughable (Syme and Cohn, 2016; Nimrod and Berdichevsky, 2018). There are 

humorous aspects in the cartoons and websites where they are posted. The use of humor reflects 

the intentions of the cartoonists and those sharing these images across various online platforms. 

Editorial cartoons have a long-standing history of using social and political commentary in 

combination with humor (Chu, 2022).  In the examined URLs, humorous techniques were used 

to amuse audiences. This humor includes the use of satire, wit, irony, and absurdity and 

intertwines them with themes related to aging, sexuality, and societal perceptions of older adults. 

The cartoon humor is often accompanied by additional commentary which may add an additional 

layer of humor and wordplay.   

One website (See Appendix B, row 7) “Suddenly Senior: America’s Most Trusted Senior 

Citizen Website,” posted a cartoon (See Appendix A, row 3) which shows a man and woman 

lying in bed. The woman reads a newspaper. A man lying next to her has his walking stick 
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poking through the comforter as if it was an erection. She speaks to the man, "Stop showing off, 

I know it's your walking stick." This cartoon contains a visual pun where the walking stick, 

poking through the comforter mimics an erection, prompting the woman to playfully chastise 

him for “showing off.” This joke may reinforce stereotypes that older adults are less sexually 

active or capable. This cartoon was featured on the page, "The Best Senior Jokes and Funny 

Stories” by Anthony Rooney.   

Included with the cartoon image is a caption by Rooney:  

You should die first, get it out of the way. Then you live in an old age home. You 

get kicked out because you’re too young, you get a gold watch and you go to work. 

You work forty years until you’re young enough to enjoy your retirement. You do 

drugs, alcohol, you party, you get ready for high school. You go to grade school, 

you become a kid, you play, you have no responsibilities. You become a little baby, 

you go back into the womb, spend your last nine months floating and you finish off 

as an orgasm.   

Rooney imagines a life lived in reverse. While entertaining, this narrative implies a desire 

to escape the natural trajectory of aging. By framing aging as something undesirable to be 

avoided or reversed, Rooney distances readers from the realities of growing older. His 

commentary and choice of the cartoon (See Appendix A, row 3) underscore a perception of loss 

associated with aging. The walking stick as a symbol of limited mobility and the reverse life 

journey narrative both reflect an underlying discomfort with the aging process. I find it hard to 

believe the audience would find this story amusing.  

 Another blog (See Appendix B, row 16) called “funtobebad.blogspot.com” created a post 

titled “Being Old is Pretty Funny,,,And I Should Know” employs humor as a central narrative. 
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This author posted the cartoon (Appendix A, row 17) where a man and a woman lay in bed 

together. Both characters have very wrinkled skin, with the woman having significantly more 

wrinkles than the man. The woman exclaims, “I’m still beautiful you know… you just have to 

read between the lines!” The cartoon was posted alongside three other cartoons, some additional 

jokes about old people, and ended with a plea, “Laugh!Dammit!” The wordplay of the cartoon 

combines the literal interpretation of wrinkles as lines and the figurative expression that suggests 

looking deeper to find her beauty. The cartoon is posted on a humor website, but it’s unclear 

whether we are laughing at the wordplay or the portrayal of old and wrinkled characters.   

 The cartooned woman’s emphatic declaration challenges the notion that women 

should value appearance above all else, suggesting that true beauty lies beneath the surface. 

However, it also risks trivializing the real challenges older adults face regarding body image and 

self-esteem. The cartoon message reinforces the idea that physical beauty is paramount, even in 

older age, and that aging is something to be looked past rather than embraced. The cartoon 

perpetuates ageist stereotypes by highlighting the woman’s wrinkles more than the man’s, 

suggesting that aging affects women more severely. This reinforces gendered expectations about 

appearance and worth. The site intends to use humor by posting the cartoon to engage its 

audience, but it inadvertently and sometimes intentionally supports ageist and sexist attitudes by 

making older adults the butt of the joke.   

The URL “pmcaregivers.com” opens as “GeezerPlanet.com,” blurring the line between 

humor and sexually explicit content. The website includes a cartoon (Appendix A, row 16) 

which shows “A man and woman are naked in bed. The woman's dentures are attached to the 

man's genitalia. The man, appearing to be in pain exclaims, "I told you to take your dentures out 

when you go down on me!" The left-hand column on the website reads, “No old people were 
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harmed in the making of GeezerPlanet,” mimicking the disclaimer often seen before films. The 

tagline eschews accountability by suggesting that making fun of older adults is harmless. The 

website also includes an advertisement for hearing aids called “Miracle-Ear” with the tagline, 

“Listen to Life.” A featured tab on the website is labeled “X-Rated Cartoons” alongside more 

innocuous categories such as “Senior Wisdom” and “Memory Lane.” The website presents a 

clear contradiction: while the URL as “pmcaregivers.com” suggests the website is directed 

towards caregivers, the actual content seems targeted toward older adults, with headings like 

“Best LINKS for geezers and seniors” and its addition of a cartoon image (Appendix A, row 16). 

It is also a juxtaposition between the stereotype perpetrated in the cartoon (old people lose their 

teeth and wear dentures) and an advertisement for an assistive hearing device. While humor can 

be a powerful tool to grab the attention of internet users, it often inadvertently supports ageism.  

This same cartoon (See Appendix A, row 16) appears on the URL “www.lpsg.com” (See 

Appendix B, row 28) or “Large Penis Support Group” (free membership) on a thread titled, 

“Problems with Age.” This platform allows any member of the site to create a post. Among the 

cartoon image from my sample, there were other cartoons of the same sort, a post titled “Old 

people have problems that you haven’t even considered yet!” followed by a joke, and a poem 

about bodily decline with age. The website uses the cartoon to indicate that tooth loss is one of 

the “problems” that come with age. While this cartoon depicts the desire to participate in sexual 

activity, the loss of dentures indicates a decline in ability to participate in such activities.   

4.2.3 Disability 

Discussion about disability in cartoon image posts demonstrates a complex interplay 

between societal perceptions on aging, ableism, and the implications of disability on sexual 

expression. I found two of the URLs to intersect with the theme of disability. Among the 18 
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cartoons used in the analysis sample, 5 depict canes and walkers. An example of a cartoon (See 

Appendix A, row 9) that indicates aging is disabling depicts an older man sitting in a reclining 

chair. The woman stands in front of him and says, “Let's go upstairs and make love!” The man 

responds, “Pick one, cos I can’t do both!” Such depictions reinforce stereotypes that link age 

with disability and disability with a lack of sexual capability or desirability. This cartoon was 

posted on three individual blog URLs in my analysis sample. All of these blog posts involve 

topics of sexuality and include the word “sex” in the titles. This cartoon is not the only image 

with visual representations of disabilities.  

On a blog site “50 Shades of Dementia” (See Appendix B, row 25) the author writes 

about dementia and sexuality in assisted living homes. The “50 Shades” used in the blog title is a 

play on the well- known pornographic book (and film) 50 Shades of Grey. This website offers 

advice for caretakers and family members of those with dementia. Particularly, the author aims 

to inform the audience about sexuality among older adults with cognitive impairment. Alongside 

this post, a cartoon was posted (See Appendix A, row 12) that shows a man and woman lying in 

bed together. Both their dentures sit in their respective cups on either side of the bed. The blanket 

is pulled up to both characters’ shoulders and there are bulges for the man’s erection and the 

woman’s breasts. The text lines the top of the cartoon and reads, “Want some hot steamy all-

night sex for your birthday? Well, who wouldn’t?” This URL was an outlier in my data because 

the use of humor and positivity normalizes and validates the sexual desires of older adults with 

cognitive impairments.  

These posts have the potential to reinforce harmful stereotypes that can impact the self-

esteem and relationships of aging individuals with disabilities. Mocking aging and disability with 

humor might provide a coping mechanism to alleviate discomfort or fear associated with natural 
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aspects of life. This type of humor could also create social bonding. Sharing and laughing at 

these images may reinforce social norms and group identity among those who see aging and 

disability as a shared experience. This narrative reflects a broader societal discomfort with aging, 

where aging is not seen as a natural process but, rather, as a decline into disability.  

4.2.4 Education 

I found three of the URLs to be used for educational purposes. The integration of 

editorial cartoons into online educational resources may facilitate discussion and educate others 

on aging and sexuality. A slideshow posted by the Sidney Kimmel Cancer Center utilized 

a cartoon (See Appendix B, row 1) which featuring a woman in bed with glasses and curlers in 

her hair. Her hands are apart with fingers outstretched as if she were about to clap. A balding 

man stands on the bed facing the woman. His blue striped pajama bottoms are piled around his 

ankles. The woman clarifies, “I’m not applauding your erection. I’m trying to turn the lights off.” 

The humor in the cartoon stems from a misunderstanding: she’s not clapping for him; she’s 

trying to turn off the lights. On one hand, the cartoon may amuse and engage the audience, which 

may help break barriers to a discussion of sexuality. On the other hand, it implies the man’s 

erection is so infrequent it deserves applause, while also showing a lack of interest from the 

woman. However, the woman in the cartoon could also be turning off the lights to get “ready” 

for sex.  

This cartoon was included on a slideshow titled, “Outpatient Urologic Oncology: Primer 

for the Advanced Practice Provider.” The cartoon appears on its own slide. By using a cartoon 

image, this organization uses images to approach sensitive topics such as prostate cancer. This 

cartoon image is likely included in the slideshow because it references the penis. Even if the 

cartoon message attempts to normalize sexual activity, it feels inappropriate to have a humorous 
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and intimate image on a slideshow designed to educate medical practitioners about cancer (See 

Appendix A, row 1  

One resulting URL from the reverse image search is a PowerPoint presentation titled, 

“Sexuality Across the Life Course” (See Appendix B, row 29), created by Linda J. Waite and 

Lucy Flower, a professor in Urban Sociology and the director of the University of Chicago’s 

Center on Aging, respectively. The inclusion of cartoon imagery in academic slide presentations 

may be an avenue for enhancing comprehension and engagement. The cartoon used in this 

presentation (See Appendix A, row 14) depicts an reporter interviewing on an older man and 

woman. The reporter asks, “What do you think about this study that says senior citizens are 

having sex two or three times a month?” Both people smile and the man responds, “That’s all?”. 

This was the only cartoon image in the presentation, and it was presented between the aims of 

the project study and a slide on the literature review.  

One of this project’s (Appendix B, row 29) aims is: “Evaluate the pathways through with 

older adult interpersonal and intimate connections affect health,” and another is: “Examine the 

importance of gender, culture, and economic context for older adult health and social 

connectedness.” The project does not explicitly mention the sexuality of older adults in any of 

their five aims and instead uses the term “intimate connections.” The cartoon, on the other hand, 

does not beat around the bush and directly addresses the topic of sex. By including this cartoon, 

the organization promotes positive perceptions of aging and sexuality, encouraging viewers to 

reconsider their assumptions about older adults and their sexual activity.   

While this image would not likely appear in any official educational resource such as a 

textbook or publication, it may make information more accessible and alluring to audiences. In 

these instances, the cartoons were used to convey information to academics, educators, and 
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practitioners. The cartoons served as teaching aids. Those posting the image are likely to put a 

lighthearted spin on the content being discussed; however, circulating these images still exposes 

people across the lifespan to visually appealing stereotypes.   

4.2.5 Self-help 

I found fourteen of the URLs to intersect with the theme of self-help. Self-help endeavors 

can aid in the construction and reshaping of an individual’s identity. Authors often present 

advice as a framework for individuals to help them understand and navigate their experiences. 

The self-help sites where the editorial cartoons appear may create expectations around age-

related sexual narratives. The allure of quick fixes in a digital culture, fueled by targeting 

algorithms, may contribute to the perception of self-help as a recipe for transformation.  

With the proliferation of social media and online platforms, doctors and medical 

providers have seized the opportunity to market their services to a wider audience, including 

older adults. Aging and health are often intertwined in the literature, and there was a similar 

trend with health and wellness sites and their posts of cartoon images about older adults and sex. 

Posts on Medical Island are not necessarily written by a physician; they do, however, offer 

advice on maintaining and improving health. A post on Medical Island (See Appendix B, row 8) 

titled “Why Sex is Actually Good for You” argues that sex is not only good for you but can 

make you a “much healthier person.” This website included the cartoon image (See Appendix A, 

row 4) where a red faced man says, “Do you think the doctor could give me some pills to 

improve my sex urge?”. The woman, also red in the face, replies, “No lad– he can only heal the 

sick, not raise the dead!” (bold in original). The author claims that having sex comes with 

several health benefits: “better immunity, calorie burning, good for the heart, good for self-

esteem, better sleep and better sleep leads to less cancer, anxiety, and disease.” The cartoon 
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image and the website present a contradiction because while having sex has all these perceived 

benefits, if men cannot produce an erection than they will not be able to achieve them. This 

assumes that sex equates solely to penile penetration, ignoring other forms of sexual expression 

and intimacy.  

The post titled “Doc's Tips: Sex and the Silver Foxes” by Dr. Rada Jones (Appendix B, 

row 12) includes a cartoon (See Appendix A, row 8) that illustrates a man and a woman sitting 

on a bench outside with the sign behind them reading “rest home”. The man asks, “How do you 

feel about sex?” the woman responds, “I would like it infrequently.” In a separate text box, he 

questions her, “is that one word or two?”  The joke of the cartoon plays on the ambiguity of the 

word “infrequently” which could be understood as “in frequently,” meaning she wants to have 

sex often, or “infrequently,” meaning she wants to have sex rarely. This cartoon is used by Dr. 

Jones’s to suggest that sexual activity as a lesser priority for older adults, if it’s even considered 

feasible for them at all. The doctor-author of the post highlights age-related challenges, such as 

difficulties with movement and going to the bathroom without assistance.  

The post also offers age-tailored sex tips such as “Dentures: Remove them if they don’t 

fit well,” “Breathing is essential. If you’re oxygen dependent, secure your oxygen first!” and 

“Soap is cheap. Skin folds are tricky. Wash them twice.” I can only assume the author is 

attempting to use humor to relay these unnecessary and frankly offensive recommendations. It is 

puzzling that a doctor would use an online platform to share recommendations that seem more 

designed to amuse than to provide practical advice. The platform positions itself as a resource for 

advice, but the content seems more intent on entertaining at the expense of older adults.  

One cartoon (See Appendix A, row 7) depicts a couple lying in bed together. A woman 

with a green face mask and hair rollers smiles at the man. The woman has a protruding nose and 
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chin and dons a collared nightgown. The man holds a newspaper that reads "More Sex = Less 

Death." He looks at the woman with him (presumably his wife) and says, “Uh, I think I’ll take 

my chances." The joke of the cartoon is that the man chooses to forgo having sex with his 

partner, even if it means a shorter lifespan. By emphasizing the woman’s exaggeratedly 

unattractive features, the cartoon perpetuates the stereotype that older women are less sexually 

desirable. This image was posted on a personal blogsite titled, “Indian Secret to a Long 

Marriage” (See Appendix B, row 11). The author of the blog reveals his opinions on how to 

maintain a marriage. Sorry for the spoiler; the best way to maintain your marriage is to take a 25-

year break. Both the blog post and the cartoon image reference heterosexual dissatisfaction on 

the part of men.  

4.3 Limitations 

There are several limitations to this study. Very few of the posts contained comments or 

view counts, which made it difficult to assess the impact and reception of the content. The lack 

of feedback on these posts made it difficult to gauge how audiences interact with these cartoons, 

outside of likes or comments. There is no way to identify who is consuming this content and how 

it influences their perceptions of aging.   

The visibility score used to measure the online presence of cartoon images does not 

accurately reflect user engagement. A highly visible cartoon does not necessarily indicate a high 

level of user interaction, and conversely, a cartoon with low visibility might be posted on a 

website that receives high levels of engagement from its users. This discrepancy indicates a need 

for future research to incorporate interaction metrics, such as user comments, shares and likes, 

perhaps with a larger sample, to better understand the engagement levels with ageist content.    
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The presence of malware and unsafe pornography links in the search results limited my 

ability to explore all URL results in their entirety. The data on these sites could contribute to 

discourse on the impact of pornographic content on public perception of older adults and their 

sexuality.   

 The study does not address the financial aspects of ageist content distribution. While 

there is an all-encompassing theme of capitalism in the cartoon posts, it remains unclear who 

profits from the use of ageist cartoons and to what extent. Understanding the commercial 

benefits from perpetuating ageist stereotypes online could shed light on user motivations and its 

broader socio-economic implications.  

 

5 CONCLUSION 

This study delves into the prevalence and impact of editorial cartoons about old people 

and sex, uncovering not just their existence but the underlying purposes they serve. Stereotypes 

about older adults, particularly regarding their sexuality, can perpetuate harmful societal norms 

and contribute to negative perceptions of aging. These same platforms that propagate aging 

stereotypes also hold potential as venues for positive discourse. It is possible to foster a more 

supportive and open-minded societal dialogue by promoting realistic and diverse representations 

of older adults, including their sexualities.  

Despite the potential of editorial cartoons to be offensive, their use of humor seems to 

make their messages more palatable. The cartooned nature of the images used in my study can 

distract from the insensitivity of both the cartoon and the accompanying messages in the URL. If 

audience members see the post as relatable, it could lead them to perceive the posts as 

acceptable. However, the same medium can also alienate individuals by reinforcing a “them not 
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me” mentality, distancing viewers from the stereotypes presented (Nimrod, G., & Berdychevsky, 

L., 2018).   

My research illuminates interesting and problematic connections surrounding the use of 

aging images. The use of these images promotes casual social stigma against older adults and 

may induce age-related anxiety for capitalistic gains. I hope these findings bring awareness to the 

frequency of ageist content used online on a personal level and by organizations and offer insight 

into the most common themes that exploit older adults.  

Older women often are the targets of ridicule and objectification in editorial cartoons and 

online posts about aging and sexuality. It becomes evident that these posts do not only include 

ageist stereotypes but also intersect with gender biases. Older women are consistently depicted as 

unattractive, sexually undesirable, or burdensome. I identified one positive cartoon (see 

Appendix A, row 16) among the 18 cartoons I included in this study. Even the cartoon that I felt 

came across positively, the cartooned woman presented with more stereotypical ‘signs’ of aging 

than the man. This reinforces societal norms that devalue the agency and worth of women based 

on appearance and perceived sexual satisfaction.   

The role of social media is evident as the quest for clicks and social validation drives 

content creators to use visually engaging cartoons that perpetuate stereotypes. While these 

platforms offer opportunities for meaningful discussions about aging and sexuality, they also 

spread misinformation. It is crucial to approach the exposure of adults to social media with the 

same concern and scrutiny afforded to adolescents, particularly regarding self-esteem and self-

worth.   

 It remains unclear whether the engagement with these posts is due to the images 

themselves, the accompanying captions or author commentary, or the reputation of the 
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organizations sharing the content. I cannot eliminate personal gain as a factor in motivations for 

posting the images because social media sites such as Instagram and TikTok fund their top 

content creators. The posting and sharing of popular images and ideas are often driven by 

financial incentives from organizations.  

Future research could benefit from the continued use of reverse image searching for data 

collection and analysis. This method allows researchers to see where content is being distributed 

and by whom, aiding in decoding the message in a social context. Stuart Hall’s model helps 

explain the process through which viewers decode these messages, either reinforcing or 

challenging prevailing stereotypes about older adults and their sexuality. This research highlights 

the importance of considering both the creators’ intent and audiences’ interpretation to 

comprehend the complexity of ageism online.  

A common misconception is that the content we consume online is purely a matter of 

personal choice. In reality, much of what we see is shaped by computer algorithms or sponsored 

by paid advertising. This reality underscores the need to critically evaluate the media we engage 

with and to be mindful of its impact on our perceptions and attitudes towards aging. Often, 

negative content stands out more starkly than positive messages, leading us to focus on the 

challenges and limitations associated with aging. We have lost sight of the diverse experiences 

and potential growth that can come with age. The implications of this research highlight the 

importance of being mindful about the negative things we post online, including those about 

ourselves.  

Cartoons such as those used in my study continue to perpetuate misconstrued and 

harmful stereotypes about old age – in new ways. Editorial cartoons mirror societal attitudes 

towards aging and sexuality. The usage of these cartoons through internet posts increases the 
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exposure rate of the images and influences their narratives. By critically examining and 

challenging these depictions, we can work toward fostering a society that values and respects 

individuals at every stage of life.   
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APPENDICES  

 

Appendix A- Cartoons about Older Adults  

Table 2. Cartoons about Older Adults 

 

Cartoon #  Cartoonist  Publication Date  Cartoon Description  Cartoon Caption  

1  Dan Collins  Earliest Repost 2008  

http://spiritofsaintlewis.bl

ogspot.com/2008/06/laug

h-n-scratch-n-giggle.html  

Original publication date 

unknown  

The cartoon features a 

woman in bed with 

glasses and curlers in 

her hair. Her hands 

are apart with fingers 

outstretched as if she 

were about to clap. A 

balding man stands on 

the bed facing the 

woman. His blue 

striped pajama 

bottoms are piled 

around his ankles. He 

appears taken aback 

by the bold statement 

from the woman.  

The woman clarifies, 

"I'm not applauding 

your erection. "I'm 

trying to turn the 

lights off."   

2  Unknown  Earliest Repost 2010 

http://jokes-

worldwide.blogspot.com/

2010/10/  

Original Publication  date 

Unknown  

In this Cartoon, a man 

and woman are lying 

in bed. A dual headed 

lamp illuminates both 

people. The man’s 

smile stretches across 

his face. His book is 

thicker than the 

woman’s book. The 

woman’s smile is 

smaller.    

A man reads a book 

titled 101 Positions. 

The woman's book is 

titled 102 Excuses.  

http://spiritofsaintlewis.blogspot.com/2008/06/laugh-n-scratch-n-giggle.html
http://spiritofsaintlewis.blogspot.com/2008/06/laugh-n-scratch-n-giggle.html
http://spiritofsaintlewis.blogspot.com/2008/06/laugh-n-scratch-n-giggle.html
http://jokes-worldwide.blogspot.com/2010/10/
http://jokes-worldwide.blogspot.com/2010/10/
http://jokes-worldwide.blogspot.com/2010/10/
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3  Unknown  Earliest Repost 2010  

http://goldenyearshumor.b

logspot.com/2010/03/wha

t-to-do.html  

Original Publication date 

unknown  

A cartoon depicts a 

man and woman lying 

in bed. The woman 

reads a newspaper. A 

man laying next to her 

has his walking stick 

poking through the 

comforter as if it was 

an erection.   

She speaks to the 

man, "Stop showing 

off, I know it's your 

walking stick."   

4  Unknown  Earliest repost 2012  

http://robert.foo.my/2012/

01/grandma-

grandpa.html  

Original Post date 

Unknown  

A cartoon depicts a 

man and woman 

sitting up in bed. The 

man appears 

embarrassed -- he’s 

red in the face and has 

sweat pouring off of 

him.   

The man says, “Do 

you think the doctor 

could give me some 

pills to improve my 

sex urge?”. The 

woman, also red in 

the face, replies, “No 

lad– he can only heal 

the sick, not raise 

the dead!” (words 

bolded in cartoon 

image)   

5  Tim Whyatt  Earliest repost 2012 

https://danthenavyman.bl

ogspot.com/2012/09/gotta

-love-those-navy-

cartoons.html  

Original post date 

unknown  

  

The older man and 

woman depicted in the 

cartoon have tan lines 

that indicate they have 

been holding each 

other in the sun over a 

long period of time.   

The coast guard 

exclaims, “I can’t 

believe you’ve been 

stranded here for 30 

years! What have 

you been doing all 

this time?”   

6  Silvey-Jex  Earliest repost 2010  

https://elysianhunter.com/

2010/03/08/changing-

priorities-i-want-my-

trutv-and-an-old-ladys-

eye-view/  

Original post date 

unknown  

A woman stands on 

top of the bed with a 

walker in a yellow 

night dress. The older 

woman jests about 

being “on top” in a 

sexual encounter with 

a man. This cartoon 

appeared across 

various online 

platforms, each 

offering distinct 

perspectives on aging, 

sexuality, and the 

human experience.   

The woman 

exclaims, "You want 

me on top… well 

here I am!!”.  

http://goldenyearshumor.blogspot.com/2010/03/what-to-do.html
http://goldenyearshumor.blogspot.com/2010/03/what-to-do.html
http://goldenyearshumor.blogspot.com/2010/03/what-to-do.html
http://robert.foo.my/2012/01/grandma-grandpa.html
http://robert.foo.my/2012/01/grandma-grandpa.html
http://robert.foo.my/2012/01/grandma-grandpa.html
https://danthenavyman.blogspot.com/2012/09/gotta-love-those-navy-cartoons.html
https://danthenavyman.blogspot.com/2012/09/gotta-love-those-navy-cartoons.html
https://danthenavyman.blogspot.com/2012/09/gotta-love-those-navy-cartoons.html
https://danthenavyman.blogspot.com/2012/09/gotta-love-those-navy-cartoons.html
https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
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7  Sam Burman  Original post date 2011  

https://beartoons.com/201

1/03/30/giving-up-after-

marriage-cartoon/  

  

This image depicts a 

couple lying in bed 

together. A woman 

with a green face 

mask and hair rollers 

smiles at the man. The 

woman has a 

protruding nose and 

chin and dotes a 

collared nightgown.   

The man has a 

newspaper in his 

hands that is titled 

"more sex = less 

death." The man says 

“Uh, I think I’ll take 

my chances.”  

8  Unknown  Original post date 2011 

http://collinscartoons.blog

spot.com/2011  

The cartoon depicts a 

man and a woman 

sitting on a bench 

outside of a rest home 

as indicated by the 

sign behind them. The 

man holds a cane.  

The man asks, “How 

do you feel about 

sex?” the woman 

responds, “ I would 

like it infrequently”, 

in a separate text 

box, “is that one 

word or two?”  

9  Unknown  Earliest Repost 2012  

https://jokesiheard.com/2

012/07/24/7-00-sex-

funny-funny-funny/  

Original Post Unknown  

A cartoon depicts a 

woman standing in a 

pink robe with one 

hand on her hip and 

the other holding onto 

a cane. She 

propositions the man 

sitting on a chair in a 

button down pajama 

set and slippers.  

The woman says, 

“Let's go upstairs 

and make love!” The 

man responds, “Pick 

one, cos I can’t do 

both!”  

10  Tim Whyatt  Unknown  A man stands with his 

hands on his hips and 

his pants unzipped 

and pulled 

slightly  down. A 

woman is on her 

knees in front of him.  

He wears white 

underwear that reads, 

“May contain traces 

of nuts”  

11  Unknown  Earliest repost 2014  

https://jaydeanhcr.wordpr

ess.com/2014/01/16/rando

m-thoughts-for-thursday-

january-16th-2014/  

Original Post Unknown  

A woman stands in 

the kitchen holding a 

bag of hamburger 

buns. She is wearing a 

blue dress with a 

white apron that ties 

around her waist. A 

man sits at the kitchen 

table drinking coffee 

and reading a 

newspaper.   

The woman asks, 

“Honey what should 

I do with these 

week-old buns?” He 

responds, “Try some 

deep knee bends.”   

https://beartoons.com/2011/03/30/giving-up-after-marriage-cartoon/
https://beartoons.com/2011/03/30/giving-up-after-marriage-cartoon/
https://beartoons.com/2011/03/30/giving-up-after-marriage-cartoon/
http://collinscartoons.blogspot.com/2011/
http://collinscartoons.blogspot.com/2011/
https://jokesiheard.com/2012/07/24/7-00-sex-funny-funny-funny/
https://jokesiheard.com/2012/07/24/7-00-sex-funny-funny-funny/
https://jokesiheard.com/2012/07/24/7-00-sex-funny-funny-funny/
https://jaydeanhcr.wordpress.com/2014/01/16/random-thoughts-for-thursday-january-16th-2014/
https://jaydeanhcr.wordpress.com/2014/01/16/random-thoughts-for-thursday-january-16th-2014/
https://jaydeanhcr.wordpress.com/2014/01/16/random-thoughts-for-thursday-january-16th-2014/
https://jaydeanhcr.wordpress.com/2014/01/16/random-thoughts-for-thursday-january-16th-2014/
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12  Unknown    In this cartoon a man 

and woman lay in bed 

together. Both of their 

dentures sit in their 

respective cups on 

either side of the bed. 

While the blanket is 

pulled up to both 

characters shoulders, 

there are bulges for 

the man’s erection and 

the woman’s breasts.   

The text lines the top 

of the cartoon and 

reads, “Want some 

hot steamy all night 

sex for your 

birthday? Well, who 

wouldn’t?”   

13  Randy 

Glasbergen  

Original post 11/24/2020  A woman with gray 

hair and a cane sits on 

a green chair with a 

small table and lamp 

next to her. She points 

at and speaks to a 

young blonde girl 

with freckles who is 

slightly frowning.   

The older woman 

says, “Sex is a 

healthy and natural 

activity between two 

consenting adults 

who aren’t afraid of 

going to hell.”   

  

14  Bob 

Englehart  

Original post 08/23/2007  The image depicts a 

large camera with a 

red light and a hand 

holding a microphone 

are directed at an 

older couple holding 

hands. Both characters 

have white hair, are 

slightly hunched over, 

and are smiling. The 

man has a cane and 

the woman carries a 

small red purse.   

The reporter asks, 

“What do you think 

about this study that 

says senior citizens 

are having sex two 

or three times a 

month?” The man 

responds, “That's 

all?” 

15  Unknown  Unknown  A man and woman sit 

next to each other in 

chairs surrounded by 

several others in a 

similar age group.   

The man holds a 

hand up to whisper 

to the woman, “my 

room tonight. 

Dressing gown. Soft 

Music.” The woman 

replies, “Nice. Will 

you be there too?”   
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16  Unknown  Earliest repost 2012  

http://miscelaneasmias.bl

ogspot.com/2012/05/  

  

A man and woman are 

naked in bed. The 

woman's dentures are 

attached to the man's 

genitalia. The man 

appears to be in pain.   

The man exclaims, "I 

told you to take your 

dentures out when 

you go down on 

me!"   

17  Unknown  Earliest repost 2013 

http://funtobebad.blogspot

.com/2013/10/being-old-

is-pretty-funnyand-i-

should.html  

A man and a woman 

lay in bed together. 

The woman appears 

with significantly 

more wrinkles than 

the man. The man 

looks at the woman 

while she speaks.   

The woman 

exclaims, “I’m still 

beautiful you 

know… you just 

have to read between 

the lines!”  

18  Jack Ziegler   Original post  

01/24/2011  

  

A man and woman lay 

in bed together. The 

man looks over at the 

woman and speaks to 

her while she reads a 

book.   

The man says, 

“When’s the last 

time we had explicit 

sex?”   

 

  

http://funtobebad.blogspot.com/2013/10/being-old-is-pretty-funnyand-i-should.html
http://funtobebad.blogspot.com/2013/10/being-old-is-pretty-funnyand-i-should.html
http://funtobebad.blogspot.com/2013/10/being-old-is-pretty-funnyand-i-should.html
http://funtobebad.blogspot.com/2013/10/being-old-is-pretty-funnyand-i-should.html
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Appendix B- Sample of 30 URLs That Use Cartoons in Their Posts 

Table 3. Sample of 30 URLs That Use Cartoons in Their Posts 

  URL  Date Post  User  Location   Cartoon 

Used   

Visibilit

y  

Organiza

tion 

name  

Title of 

post  

Follo

wer 

coun

t  

Like 

coun

t   

View 

Count

  

1  https://uni

versity.aua

net.org/cm

e_docume

nt.cfm?id=

1&docum

entID=170

0&agenda

=8917&pr

odID=839

&CME=8

39&lesson

ID=3203  

Unknown  Anne E. 

Calvaresi  

Philadelp

hia, PA, 

USA  

(#1) I'm not 

applauding 

your 

erection  

High 

(151)  

Sidney 

Kimmel 

Cancer 

Center  

Outpatie

nt 

Urologic 

Oncolog

y: 

Primer 

for the 

Advance

d 

Practice 

Provider

   

      

2  https://ww

w.faceboo

k.com/p/D

ee-Dees-

Sex-Shop-

Adult-

Shop-

10006392

6984739/  

9/7/2022  unknown  Boksburg

, 

Gauteng, 

South 

Africa  

(#1) I'm not 

applauding 

your 

erection  

High 

(151)  

Dee 

Dee's 

Sex 

Shop- 

Adult 

Shop  

N/A  187      

3  https://elys

ianhunter.

com/2010/

03/08/cha

nging-

priorities-

i-want-

my-trutv-

and-an-

old-ladys-

eye-view/  

3/8/2010  Charlotte 

Sherston  

Bondi 

Beach, 

NSW, 

Australia  

(#2) 101 

positions 

102 excuses  

High 

(200)  

Individu

al Blog  

The 

(Awkwa

rd) Truth 

About 

Cheating

.   

      

4  https://ww

w.covenan

trelationsh

8/7/2013  Ijeoma 

Olujekun  

Lagos, 

Nigeria  

(#2) 101 

positions 

102 excuses  

High 

(200)  

Covenan

t 

Who is 

Having 

the 

      

https://elysianhunter.com/2010/03/08/changing-priorities-i-want-my-trutv-and-an-old-ladys-eye-view/
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