Networked Confessions: 
Normalization and Self-Regulation through Social Media

In this paper I will explore the confessional aspects of social media. Specifically, I analyze social media to explore the creation of a digital self. The interarticulation of power through these bodies via the confessional process of networking is possible by using Foucault to read these networks as a confessional discourse. Social networks compel us to provide an endless stream of information about our lives. When this process is read as a confessional discourse, social networks become a normalizing force for a society in which network participation reaches a level of saturation. These discreet forms of power begin working through the social network where the digital self is easily constituted in the geospatial realm. Geospatial here refers to the literal configuration of geographic and three dimensional spaces. Once “released,” the reactions that surround this content and inform the construction of popular sentiment, which continues within the network, allow corrective impulses to transfer across multiple bodies—even those with no connection to the network. The maintenance of a network profile refines a digital self whose very existence comes to regulate its creator. The ubiquity of social media and its injunction for users to ceaselessly update and inform compels a critical reading of these networks in order to trace the margins of current power relations. First, I will establish an incitement to discourse inherent in different forms of social media. Next, I will use one instance of many reactionary responses to the re-election of Barack Obama as a test case for the distinction between the digital presence of a user (digital self) and the user-as-individual (geospatial self). Once this distinction is made, I examine how actions of the digital self affect the geospatial self and how the expectation of privacy diminishes as network participation increases even as “privacy settings” become more relevant to the user experience.  
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