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	Food hubs are food aggregation and distribution businesses, which collect from multiple small scale productions and are able to sell it to larger scale markets. The significance of this stems from the fact that hubs make local food more widely available to the larger public, while maintaining the standards and ethics of the local food movement. Food hubs are still a relatively new concept, and there are still many questions that need be asked of them. Are they able to supply their markets and what do they do if they cannot aggregate enough? How do relationships with farmers and clients form and evolve in the business? How do they maintain these relationships and the ethic of local food while dealing with competition? To answer these questions, I conducted participant observation and ethnographic interviews with Turnip Truck, a pioneering Atlanta food hub, over the course of two months. My case study highlights a number of opportunities and challenges for growing the local food movement through food hubs in Atlanta. While Turnip Truck has solid relationships with producers and there is growing awareness and demand for local food in the area, the hub is not always able to fully accommodate its clients. There is also a rise in competition, but the problem with this has less to do with loss of markets and more to do with the fact that some conventional competitors operate outside of the movement’s ethics and processes, challenging Turnip Truck’s self-perception as well as its public image. In response, Turnip Truck has started a media campaign, filming videos shared through social media, that showcase their particular manner of conducting business, which rests on close, mutually supportive relationships. These videos additionally entailed visits at farms and clients, which positively impacted the hub’s relationship with its suppliers. While communicating with the public is important, my work suggests that it is equally, if not more important for them to continue improving upon the existing relationships they have with local farmers and their clients.
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